David Burke serves as Executive Vice President of Sales and Marketing for the Pittsburgh Pirates, where he oversees the organization's Marketing, Corporate Partnerships, Ticketing, Premium Sales, Events, and Business Intelligence departments. Since joining the Pirates in December 2020, Burke has led strategic initiatives focused on driving revenue growth, enhancing the fan experience, and leveraging data-driven insights to support organizational decision-making.

Prior to joining the Pirates, Burke served as Executive Vice President and Chief Strategy Officer for Kroenke Sports & Entertainment, where he helped shape long-term business strategy across the organization's professional sports properties. Throughout his career, he has held leadership roles spanning the National Basketball Association (NBA), National Hockey League (NHL), Major League Soccer (MLS), and minor league hockey, building extensive expertise in revenue generation, strategic planning, marketing, and fan engagement. Burke began his career in professional sports as a ticket sales representative with the Dallas Stars, providing a foundation that continues to shape his leadership philosophy.

A graduate of the College of Charleston, Burke earned a Bachelor of Science in Corporate Communications. He met his wife, Emily, while living in Colorado, and they were married in 2017. Together, they have two sons, Cooper and Callahan, and reside in Wexford, Pennsylvania.

